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inflation has less of an effect. Spotify 
Argentina, for example, hasn’t increased its 
prices month-on-month to reflect inflation. 
(See our cover feature for much more on 
this issue.) And that means that growth in 
Argentina’s digital music business – which 
was up 94% year-on-year in the first half of 
2016 – is genuine growth, even if it is hard 
to calculate exactly how fast the digital 
market is growing in real terms. Overall, 
income from recorded music in Argentina 
grew 52% in the first half of 2016.

All this makes it rather hard to assess 
the state of the Argentinian digital music 
business. One thing that is overwhelmingly 
clear, however, is that the country’s music 
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If you’re not paying much attention then Argentina can look like  
a music industry success story, with double-digit percentage  
growth rises in recorded music income year upon year... 

STATS 
� 
Population   43.4m
� 
GDP per capita  $22,600

 
Internet users  25.7m
� 
Broadband connections  6.3m
� 
Mobile subscriptions  60.6m 
Active tablets 2.2m 
Sources: IFPI/CIA World Factbook

ARGENTINA

Cast a slightly more attentive 
eye over things, however, and it 
becomes clear that the actual 
situation in Argentina is far more 

complex, thanks to the wider economic 
problems that have seen the country’s 
inflation balloon.

To wit: over the last five years, income from 
recorded music in Argentina has grown by 
31.1% (2011), 23.1% (2012), 21.2% (2013), 31.9% 
(2014) and 34.8% (2015), according to IFPI 
figures. That certainly sounds great. But when 
paired with an annual rate of inflation that 
runs at anything up to 50%, these figures 
pale in comparison. (Inflation in May 2016, 
for example, was 4.2% for the month, which 

translates to close to 50% for the year.) 
“Inflation is not good for metrics,” explains 
Damian Amato, MD of Sony Music Argentina.

To complicate matters further, inflation 
tends to affect physical and digital music in 
different ways. For physical products, sold 
in stores as one-off purchases, the effect 
of inflation is marked. Income from physical 
music sales may have increased 18.5% year-
on-year in the first half of 2016; but the fact 
that inflation was around 30% at the same 
time means that, in reality, the physical 
market declined. Indeed, IFPI figures for 
full-year 2015 reveal that CD sales fell from 
7.3m units in 2014 to 5.2m last year.

For digital subscriptions, however, 

If you want to buy an iPhone 
here, then it would cost the same 

to fly to Miami, buy a phone there, 
stay two nights in a five-star hotel 

and come back...” 
– Damian Amato,  

Sony Music Argentina
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consumption is transitioning towards 
streaming at a rate of knots. In 2015, 
income from subscription streaming in 
Argentina increased by more than 500%, 
from $2.74m in 2014 to $14.65m, according 
to IFPI figures. At the same time, income 
from ad-supported streaming almost 
doubled, from $5.72m in 2014 to $10.47m 
last year.

Revenue from single-track downloads 
also increased slightly – from $1.83m in 2014 
to $2.54m last year – helping overall digital 
revenue to almost triple in value, from 
$12.2m in 2014 to $29.0m in 2015.

“Spotify’s penetration is growing and 

YouTube has been increasing its user 
numbers,” Amato explains when asked 
about the country’s digital music boom. 
“There are more phones and more devices 
in the market. More people are starting 
to consume more music through digital 
platforms.” Indeed, recent figures from 
eMarketer found that smartphone uptake 
is on the rise in Argentina as 4G becomes 
more common, with penetration set to 
reach 37.1% this year (or 16.2m people).

One company that has not benefited 
from this explosion, however, is Apple, 
whose products remain blood-chillingly 
expensive in Argentina. “If you want to 
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RECORDED MUSIC SALES
(Volume, million units)
(Source: IFPI)

DIGITAL MUSIC REVENUE BY FORMAT,
IFPI FIGURES
(In US$ millions / Source: IFPI)
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buy an iPhone here, then it would cost the 
same to fly to Miami, buy a phone 
there, stay two nights in a 
five-star hotel and come 
back,” Amato says. The 
inevitable result of this 
is that Apple Music has 
yet to make much of an 
impact in Argentina.

Despite all this, though, 
there are still signs of 
optimism among the Argentinian 
digital music industry. Evidently the 
explosion of streaming has a part to play 
in this. But there is also hope for the wider 

economy under new president Mauricio 
Macri (inset), who was sworn in in December 
2015. Macri has promised to change the 
economic policies of his predecessor 
Cristina Kirchner and, while he has yet to 
get inflation under control, there are signs, 

at least, that it might be stabilising.
“Revenue from digital music will 

increase for the next five years, but 
that could change dramatically 
if we get better deals for our 
content with these platforms,” 
says Amato. As for the wider 
economy, Amato says that 

significant challenges remain, with 
salary increases being swallowed 

by inflation and the cost of services like 
electricity and gas increasing sharply. “But I 
think next year will be a year of growth,” he 
concludes on an optimistic note.  :)


