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fuelled by healthy competition among the 
country’s streaming services, which include 
Spotify, Apple Music, Deezer, Google Play 
Music, Juke, Microsoft Groove, Napster, 
Qobuz and Tidal.

“Streaming-wise, 2015 was a very 
important year in Germany,” he explains. 
“Streaming services have reached a much 
broader public than ever before; not only 
because of the general technological 
development but also due to considerable 
media attention.” 

This attention, he adds, was thanks 
both to the launch of Apple Music and the 
emergence of a new player in the market 

in the form of German budget supermarket 
giant Aldi, which has partnered with 
Napster to create Aldi Life Musik. In a 
move that might be expected of Aldi, the 
new service undercuts Spotify – the most 
high-profile streaming service in Germany, 
according to Drücke – by charging €7.99 
a month, some €2 less than Spotify 
Premium. However, Aldi Life does not 
offer a free tier (beyond a free 30-day trial 
period).

The launch of Aldi Life in September 
2015 came at a time when the global 
streaming market had started to see 
consolidation rather than expansion. 
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STATS 
� 
Population   81.1m
� 
GDP per capita  $39,500

 
Internet users  71.7m
� 
Broadband households  28.7m
� 
Mobile subscriptions  99.5m 
Smartphones users 58.6m
Sources: mobiforge, OECD, CIA World Factbook, IFPI, 
Internet Live Stats, etonpreneurs

GERMANY

It is a discovery that may surprise you. 
Germany, after all, is meant to be 
Europe’s mossback; a country that still 
clings to CDs and vinyl while the rest 

of the industry hurtles along on its own 
digital voyage of discovery.  Yes, in a way, 
this remains true. In 2015, digital comprised 
just 30.9% (€475.9m) of the overall 
German market, according to the Federal 
Music Industry Association (BVMI); that’s 
compared to 72% in Norway and 73% in 
Sweden (according to IFPI figures for 2014, 
which also take into account performance 
rights and synch).

On the other hand, a case can easily be 

made for Germany as a vibrant, streaming-
led digital music market. In 2015, revenue 
from streaming services grew 96.6% 
year-on-year, more than offsetting falls in 
revenue from physical music sales (down 
4.2%) and downloads (down 2.6%), as the 
overall market expanded 3.9% to €1.54bn. 
What’s more, the BVMI recently announced 
that it would start incorporating streaming 
data into the German album charts from 
February, a recognition – admittedly later 
than in many other territories – of how 
important streaming has become.

This growth in streaming has, according 
to Dr. Florian Drücke, MD of BVMI, been 
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British supermarket Tesco’s adventures 
into streaming came to an end in January 
2015 when it sold Blinkbox music to Guvera, 
while Rdio shut down in December. Some 
consolidation in the German streaming 
market is inevitable in the long term. For 
the moment, however, Drücke is positive, 
as well he might be in one of Europe’s 
wealthiest countries, where 78% of the 
population say that music is “important to 
them” according to IFPI stats (that’s versus 
70% in the US).

“The current variety of services 
enhances competition, so variety is also 
one of the key driving forces in the market, 
which is good,” Drücke says. “There will be 
a period of market consolidation, but every 
service has to work out convincing unique 
offers to reach their audiences.”

None of this, of course, should 

overshadow the continuing importance 
of the CD to the German music market: in 
2015, CDs represented a massive 61.2% of 
sales, almost four times that of downloads. 
“Germans very much like the idea of music 
being physically in your hands and we still 
have a high density of shops in our country, 
which is both cause and effect of the first 
point,” Drücke explains. 

“Yet another reason [for the enduring 
popularity of the CD] may be a certain 
restraint, especially among elder 
customers, with respect to digital 
payment – and since there is no immediate 
necessity, as we still have enough physical 
traders, the CD is still very strong.”

This, clearly, isn’t going to change 
overnight; nor would the German industry 
want it to. But Drücke says there are 
younger “digital natives” in Germany who 

are less resistant to digital commerce who 
will eventually shape the market.

For the moment, then, it seems that 
Germany might be hitting the sweet spot 
of the modern music industry, where a 
strong overall performance in recorded 
music runs in tandem with a wealth of 
digital music services.

“I feel quite positive, especially because 
so far we see a wonderfully complementary 
use of channels and formats, which is to 
say that fans love to get music the digital 
way but they also indulge in physical 
music,” Drücke concludes. “But I am 
expecting a growing digital market. Put 
it this way: after almost 15 years, during 
which time the turnover of the German 
music industry has almost halved, we now 
see very positive signals for a positive 
consolidation process.” :)
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RECORDED DIGITAL

0

500

1000

1500

2000

2007     2008    2009   2010   2011    2012   2013  2014

Physical Digital

0

50

100

150

200

250

Downloads Other
Mobile Ad-supported

Subscriptions

Germany: recorded and digital music markets (currency: US$) Source: BVMI – 
this and other country market data is available for access in the Music Ally data map

MARKET
VALUE

0.5%

22.6%

9.6%

67.4%
Physical

Performance

Digital

Sync

US$1,527.67m

MUSIC SALES (US$ million)

Physical Digital
2007   2008   2009    2010    2011   2012   2013    2014

1,540 1,470 1,368 1,194 1,205 1,027 1,045 1,030

1,649
1,589 1,537

1,384 1,446
1,292 1,350 1,375

109 119 169 190 241 265 305 345

2014 FIGURES

Germany: music markets 2014 (currency: US$) Source: BVMI – this and other  
country market data is available for access in the Music Ally data map

There will be a period of market 
consolidation, but every service 

has to work out convincing 
unique offers to reach  

their audiences”
Dr Florian Drücke, BVMI


