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“Spotify’s partnership with KPN in 2011 
was a real turning point for the Dutch 
music market,” says Martin Jessurun, 
president of Warner Music Benelux. “It was 
an opportunity for huge numbers of music 
fans to try streaming for the first time. In 
the first full year of the partnership, the 
Netherlands had the highest growth in 
digital music revenues in Europe.”

Streaming-led growth is nothing 
particularly new, of course. But the fact 
that it coexists with continued strong 
physical sales –  in the first half of 2016 
revenues from physical music actually 
increased, rising 2.4% year-on-year to 
€27.8m ($31.1m) – makes the Netherlands 

something of an exception in the global 
music market. In Sweden, for example, 
revenue from physical music is relatively 
low despite the industry’s overall growth, 
bringing in just $22.5m (€20.1m) last year, or 
12% of total recorded music revenue.

Michel Van Buyten, co-managing 
director of Sony Music Benelux, says that 
the strength of physical music sales in the 
Netherlands is due to a uniquely Dutch 
mixture of circumstances. 

“Certain popular local repertoire is still 
mainly physical, certain recent album 
releases [local and international] sold 
exceptionally well; also physically, certain 
strong compilation brands that continue to 
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If the music industry was looking for a new poster boy in 2016, it 
could do a lot worse than the Netherlands, a country that combines 
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STATS 
� 
Population   16.9m
� 
GDP per capita  $49,200

 
Internet users  16.2m
� 
Broadband connections  7.2m
� 
Mobile subscriptions  20.8m 
Active smartphones 14.7m 
Active tablets 4.4m 
Sources: IFPI/CIA World Factbook
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Figures released earlier this month 
by Dutch music industry body NVPI 
Audio showed that recorded music 
revenue in the Netherlands was up 

a staggering 23.2% year-on-year in the first 
half of 2016 to €72.3m ($81.2m), following a 
12.5% rise in income in 2015.

Streaming, as you might imagine, was 
the engine for this growth, bringing in €40m 
($45m) in the first half of 2016. Perhaps the 
greatest cause for celebration, however, 
is that growth in streaming is actually 
accelerating – up 52% in the first half of 
2016, compared to 38.3% in 2015.

NVPI says this growth in streaming 
“mainly comes from subscription services”, 

with IFPI figures showing that subscription 
streaming brought in $53.9m (€48.2m) 
in revenue in 2015, compared to $13.6m 
(€12.2m) from ad-supported services. 
(NVPI figures do not break down streaming 
income in this way.)

One of the keys to this success is 
Spotify’s bundling partnership with Dutch 
telco KPN, which had a 28.7% market share 
in 2015, according to Telecompaper. This 
is not the only streaming/telco bundle 
available in the Netherlands – T Mobile 
NL recently launched an exclusive family 
package with Deezer, for example – but the 
respective sizes of KPN and Spotify make it 
hugely significant.

Spotify’s partnership with KPN 
in 2011 was a real turning point 

for the Dutch music market. 
In the first full year of the 

partnership, the Netherlands 
had the highest growth in digital 

music revenues in Europe...” 
– Martin Jessurun, 

Warner Music Benelux
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sell well, such as Hitzone.”
NVPI, meanwhile, points to 

“the continued popularity 
of vinyl” for this rise. And 
while this explanation 
is at risk of becoming a 
cliché among the Western 
music industries, with 
slight increases in revenue 
lauded in percentage terms, 
in the Netherlands it seems that 
vinyl sales are genuinely making a 
difference. In the first half of 2016, physical 
music brought in around 38% of total 
income, with a significant proportion of this 
coming from vinyl. The NVPI doesn’t break 
down physical sales into CD and vinyl, but 
IFPI figures for 2015 show that there were 
2.2m units of “other physical” music sold in 
the Netherlands in 2015 versus 7.6m CDs.

In fact, the only relatively weak spot 
of the Dutch recorded music market is 

downloads, revenue from which 
fell 13.2% year-on-year to €4.5m 

($5m) in the first half of the 
year, a fairly typical result for 
a market that is transitioning 
towards streaming.

The question now is 
whether or not the Dutch 

music industry can continue 
this expansion into the second 

half of 2016 and beyond. It seems 
a big ask – NVPI Audio spokesman 

Paul Solleveld said that the 12.5% 
growth in revenue in 2015 was the 
biggest leap in 25 years – but 
NVPI believes it can, pointing 
to a release schedule for the 
second half of the year 
that includes international 
acts Green Day (pictured 
above), Michael Bublé and 
Bruce Springsteen, as well 
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RECORDED MUSIC SALES
(Volume, million units)
(Source: IFPI)

DIGITAL MUSIC REVENUE BY FORMAT,
IFPI FIGURES
(In US$ millions / Source: IFPI)
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as big local names such as Kensington, 
Anouk (pictured below) and Kinderen voor 
Kinderen.

In fact, Jessurun believes that the growth 
in streaming has helped his company’s 
A&R operation in the Netherlands in terms 
of developing local acts. “I am hugely 

optimistic about the future of 
the digital music business in 

the Netherlands,” he says. 
“Increasing revenue from 
subscription streaming 
means we have been 
able to expand our A&R 
activities. We have been 

able to sign local artists as 
talented and diverse as Ali B, 
Indian Askin and Kovacs. The 
industry has moved from a 
vicious cycle of decline to a 
virtuous cycle of growth.”  :)

music:)ally launched the Data Map in early 
2016 and will be developing it throughout 
the year. You’ll see us include data from it 
in country profiles from time to time. 

The figures from it, included here for the 
Netherlands, are sourced directly from the 
NVPI and converted to US$ using historical 
exchange rates (that’s to say, using the 
relative value of the currency at the time 
the figures were reported). 

Using historical exchange rates we aim to 
show how the market’s relative dollar value 
has fluctuated over time, rather than how 
it sits compared to this year alone. Data 
collected from the NVPI breaks the digital 
market into only three avenues: Streaming, 
Downloads and Other, of which streaming 
has been split into ad-supported and 
subscription by our estimation. 

Looking at the absolute dollar value of 
the digital market, there is a clear change 
in the rate of fluctuation of all revenue 
streams compared with the relative 
market values. Furthermore in 2014 
downloads saw a 10% increase from 2013 
in absolute value despite a relative value 
drop. music:)ally subscribers can visit the 
Data Map at the link below. 

music:)ally  subscribers can  
visit the Data Map here.

data :) map
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