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Streaming income in Sweden grew a 
further 7.4% in the first half of 2015, rising 
to 425.8m SEK ($50m); but some observers 
believe that the market is at risk of 
becoming saturated, which is little surprise 
in a country of 9.7m people where Spotify 
is said to have more than 2m premium 
subscribers.

“There was a discussion in the 
marketplace [about] if we had a saturated 
market – if this was it,” Werner says. “Had 
we sold the streaming solution to everyone 
who actually wanted it?”

Werner says this suspicion may have 
affected Spotify’s marketing plans in its 

home country, with its long-standing 
deal with telco Telia less visibly active in 
2014, while new entrants to the Swedish 
streaming business have so far failed to 
take off.

“I think the market has been expecting 
a lot of other competition to enter the 
marketplace and make a big impact and, 
at least yet, we haven’t really seen that 
impact,” Werner says. “People have stuck 
to or even renewed or increased their 
spending with their current Spotify plan.”

More specifically, Werner says that 
Tidal and Apple Music have yet to make 
an impact. “It has been a while since 
iTunes was a big player in the Swedish 
music market,” he says. “For Apple to make 
a comeback, they probably need to be 
visible over a longer period of time before 
consumers consider actually switching 
back to them or changing from their 
Spotify plans.”

In fact, even at its peak, iTunes was 
never that big a player in a Swedish market, 
which seemed to almost transition directly 
from piracy to streaming. At its height, 
downloading only represented about 11-13% 
of the Swedish recorded music market, 
with streaming starting to take off in 
earnest in 2009. This, arguably, puts Apple 
Music at a disadvantage in Sweden today. 
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IFPI Sweden will announce later this month that the Swedish  

music industry returned to full-year growth in 2015, turning  

around a 0.4% decline in revenue in 2014

STATS 
� 
Population   9.7m
� 
GDP per capita  $46,200

 
Internet users  9.1m
� 
Broadband households  3.3m
� 
Mobile subscriptions  12.3m 
Active smartphones 9.1m 
Active tablets 2.0m
Sources: IFPI/CIA World Factbook
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T hat decline, which came after 
five years of expansion, shocked 
many observers in the global 
music industry for whom Sweden 

had become an example of how streaming 
can help a music market return to growth. 
It should come as some relief, then, that 
Sweden swung back to full-year growth 
last year, with the overall increase for 2015 
expected to be slightly higher than the 
4.2% rise recorded in the first six months of 
the year, taking annual income in Sweden 
to around 1.0bn SEK ($117m).

Ludvig Werner, CEO of IFPI Sweden, 
says that the return to growth in 2015 

allows us to consider the slight dip in 
income of 2014 as the outlying result. “A 
growth is never linear,” he said. “There are 
always bumps and hurdles, even if you 
have a longer term growth line. I don’t 
think that the zero year last year was the 
significant one. Returning to growth in 2015 
will be growth year six out of the last seven 
years in Sweden.”

The 0.4% decline in revenue in 2014 came 
despite a 10.8% rise in streaming income to 
SEK 787.1m ($92m) (or 79.2% of the overall 
market). Impressive though this might 
sound, though, it was still not enough to 
offset an accelerating decline of CD sales.
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But Werner says that “a lot of people have 
great faith in Apple” thanks to the strength 
of its products.

In fact, Werner believes there is still 
room generally for streaming to expand in 
Sweden, comparing its potential to that of 
TV. The obvious markets to appeal to, he 
believes, are older consumers.

“We have the older demographic who 
stuck longer to downloads or physical 
products who might now change,” he says. 
“I haven’t seen campaign ideas from the 
labels and the streaming services, but I 
would assume we are talking a lot about 
the 40+ and the 50+ age group. How do you 
make streaming, the product, so obvious, in 
the same way that vinyl or CD was? Being 
the format. If we consider that streaming 
should be the format, then there is a lot of 
growth potential – hundreds of thousands or 

even millions of additional possible accounts 
in a country like Sweden.”

But before the global music industry 
gets ready to toast the continued 
success of its Swedish brethren, a word of 
caution: Sweden’s success with streaming 
came about from a very specific set of 
circumstances and should not necessarily 
be considered as something that could be 
replicated elsewhere. As Werner points out, 
physical product still dominates the music 
market in Germany, a country that is a 
stone’s throw from Sweden.

“In the early days of streaming we got a 
bit near-sighted and believed that the same 
was happening in every part of the world,” 
Werner says. “We had to realise that that 
wasn’t the case.” 

To take just one example: Sweden has 
a conversion rate of free streaming users 

to paid subscribers of between 50 and 
75% – far higher than in most parts of the 
world. And Werner believes that Swedish 
music consumers are among the best 
educated globally on copyright, thanks 
to the extremely high-profile Pirate Bay 
court case of 2009. This coincided with the 
launch of the country’s IPRED anti-piracy 
law and Spotify coming to mainstream 
attention. The country also has a very high 
level of internet use, with 9.1m internet 
users out of a total 9.7m population, an 
excellent internet infrastructure, a strong 
economy and a very strong record of 
exporting homegrown music.

Sweden’s return to full-year growth 
should be welcomed, then – but for what 
it is (expansion in the world’s 12th biggest 
music market) rather than a harbinger of 
good times for the wider global industry. :)
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  2010                 2011                2012               2013                2014

CD & other 
physical

Digital tracks

3.34.66.38.214.3

4.4

4.3 7.4

3.1

1.7

Sweden: recorded music sales volume (millions of units) Source: IFPI

Other downloads

Subscription
streams

32.0

Full album downloads

Single track downloads

2010          2011          2012         2013          2014

128.1

26.1
53.5

92.85
121.0

Sweden: digital sales by format (US$ millions, trade value) Source: IFPI

If we consider that streaming 
should be the format, then there 

is a lot of growth potential – 
hundreds of thousands or even 
millions of additional possible 

accounts in Sweden”
Ludwig Werner, IFPI Sweden


