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In the IFPI’s 2017 figures, recorded music 
revenue in India was up 13.6% last year to 
$130.7m, following an increase of 25.7% in 
2016. This growth appears to have continued 
into 2018: at the All About Music conference 
in Mumbai in August 2018, Shridhar 
Subramaniam, IMI chairman and president 
of Sony Music India & Middle East, said 
that the Indian music industry was worth 
Rs 850 crore ($114.4m) at the time, up from 
Rs 725 crore ($97.6m) in 2017. (The IMI uses 
different methodology from the IFPI in 
reporting numbers.) The same month, at 
the inaugural Dialogue: The Indian Music 
Convention 2018, Subramaniam laid out the 

pan-industry goal of driving India into the 
top 10 recorded music markets globally, up 
from its current position of 19th.

Key to achieving this goal is streaming. 
In 2017, streaming revenue in India grew 
60.8% to $87.4m, with revenue from 
subscription audio ($33.7m) overtaking that 
of ad-supported audio streams ($27.6m) and 
video streaming ($26m). In his write up of 
All About Music, Mumbai-based journalist 
Amit Gurbaxani said that 100m people was 
“the most frequently heard” figure for the 
number of Indians on streaming platforms, 
with Subramaniam revealing at the 
conference that IMI’s aim was to have 400m 
monthly active users on legal music services 
by 2020.

Times Music COO Mandar Thakur tells 
music:)ally that the growth rate of some 
streaming services in India is “staggering”. 
He also highlights several issues that come 
into play when considering the future of 
streaming in India, including the cost of 
the acquisition of content  – “So much 
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With an eye on the global top 10 music market, India is intent on building 
a streaming market where consumers pay – and with a “staggering” growth 
rate in subscription services already, the country is right on course

STATS 

f 
Population   1.28bn*
d 
GDP (purchasing power parity)   

                                    $9.459tn* 
GDP real growth rate  6.7%* 
GDP per capita (PPP)  $7,200*
h 
Internet users  374.3m 
Broadband - fixed subs.  17.9m
i 
Mobile phones  1.17bn 
Sources: CIA World Factbook

* = 2017 estimate

INDIA

As home to some 1.28bn people, 
across 3.3m square kilometres, and 
with a cultural history stretching 
back 4,500 years, India is a country 

that defies simple explanation. The same 
might be said of its music industry, which 
seems to display both extreme promise and 
something close to despair – depending on 
the way you look at it.

To start with the positive signs, then. 
According to the IFPI’s 2018 Music 
Consumer Insight Report, Indians lead the 
world in listening to music on smartphones, 
with a world-beating 96% of consumers 
surveyed (among the online population) 
doing so. This rises to 99% for consumers 

aged between 16 and 24, while 96% of 
online consumers in India surveyed listen 
to licensed music. Finally, a jaw-dropping 
95% of respondents to the IFPI survey said 
they listen to music through on-demand 
streaming.

This should, of course, be taken with 
a little salt. According to the CIA World 
Factbook, there were 374.3m internet users 
in India in July 2016, or 29.5% of the total 
population, while smartphone penetration 
was forecast to reach 28% in India in 
2018 according to Statista. We are not, it 
bears repeating, talking about 1bn+ people 
listening to music through smartphones.

But the positive news doesn’t end there. 

I think the current situation in 
India pretty much predicts the 

future of music consumption in 
India... consumption will only go 
upwards [and] subscription will 

catch up at an incremental rate...” 
– Mandar Thakur, Times Music
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Bollywood music is horribly overpriced” – 
and deep rural rollout of Fibre to the Home 
(FTTH) and wireless 4G services.

One big factor behind the recent growth 
in streaming is Reliance Industries’ Jio 
mobile network, which has driven down 
data costs in India to around six rupees 
($0.08) per gigabyte, one of (if not the) 
lowest mobile internet data costs in the 
world. Gurbaxani says that JioMusic, Jio’s 
digital music service, was the “most used” 
audio streaming service in India over the 
last year, citing Nielsen’s 2018 India Music 
360 report. 

JioMusic (pictured) merged with erstwhile 
competitor Saavn in March 2018 in a deal 
that the two parties said would “combine 
the streaming media expertise of Saavn 
with the connectivity and digital ecosystem 
of Jio”, creating a streaming powerhouse 
in India. Even so, this combination pales in 
comparison to YouTube, which announced it 
had 225m users in India in August 2018.

The popularity of YouTube is 
symptomatic of one major difficulty in 
the Indian digital music market – namely 
that people don’t like to pay for legal 
music services. The number of paid music 
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subscribers in 
India is said 
to be around 
1% of the total 
number of 
streaming users 
(or 1m people), 
while piracy is 
still a problem. 
In 2018, the 
IMI said that 
stream-ripping 
remains “a 
major threat 
to the music 
industry in 
India”, with 94% 
of respondents 
in a 2017 IMI 
poll admitting they used some form of 
piracy to access music. 

Meanwhile, in December 2017, Paramdeep 
Singh, the Saavn co-founder and executive 
chairman, told music:)ally that there is a 
massive retail business of pirated MP3s that 
are sold on SD cards and side-loaded onto 
users’ mobile phones. The result is that India 
has the lowest per-capita annual spend 
on recorded music worldwide by some 
distance, at just $0.10, compared to $0.17 in 
Indonesia, $0.19 in the Philippines and $0.21 
in China.

“Today piracy is a huge issue, but it’s 
certainly not the only most dominant one,” 
Thakur says. “The IMI does an excellent job 
of fighting piracy and the IFPI is most active 
here. The IMI also fully engages CIPAM 
[the very active anti-piracy cell at the DIPP, 
the government ministry that oversees 
copyright issues] and vice versa, to train 

the cops and 
other judiciary 
to be able to 
undertake 
policing towards 
piracy and to 
understand 
the impact and 
larger issues 
that come via 
piracy. A lot of 
this is a huge 
initiative by the 
IMI engaging all 
stakeholders in 
the fight against 
piracy.”

Overall, 
Thakur is 

hugely positive about the future for the 
digital music industry in India, which he 
believes will continue to grow at pace. 
“I think the current situation in India 
pretty much predicts the future of music 
consumption in India,” he says. 

“Low-cost data [thanks to Jio], extremely 
low cost 4G smartphones with industry-
grade features, a plethora of content 
availability across more than six-to-
eight services and a market ready for 
subscriptions at extremely low price points 
via mobile wallets like PayTM means that 
consumption will only go upwards. Added 
to that is my sustained and contrarian 
belief that subscription will catch up at an 
incremental rate.” 

A place in the global top 10 looks 
eminently possible, then, even as the 
world’s recorded music markets continue  
to expand.  :)

Source: IMI


