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2019. Whatever the case, smartphones are 
hugely important for digital music in Chile, 
with Nieto explaining that “portability is the 
current consumer concept for music”.

Nieto says that streaming income 
in Chile rose by 663.8% between 2014 
and 2018, while subscriber numbers are 
increasing “significantly” every year. 
Overall, Chile was the 30th largest market 
globally in 2018, behind only Brazil, Mexico 
and Argentina in Latin America – but it 
ranked 26th globally for streaming.

For all this, Chile is still at a fairly early 

stage in its digital development. Deezer 
launched there in 2012, but it wasn’t until 
Spotify arrived in December 2013 that 
streaming started to take off in earnest, 
with revenues tripling from 2013 to 2014 
and doubling the following year. And all 
this without Spotify opening an office 
there. In an interview with the FT in January 
2019, Spotify’s chief economist, Will Page, 
claimed that Chile “is now one of our 
fastest-growing markets and we’ve never 
even sent an employee there.”

Perhaps unsurprisingly, Mia Nygren, MD 
for Latin America at Spotify, says that Chile 
“is an important market for Spotify and we 
are committed to continuing to provide the 
best audio service”. 

“Spotify has a dedicated team that 
regularly goes to the Chilean market to 
provide the best possible experience for 
users and creators,” she adds.
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Chile is South America’s leader in digital and telecommunications 
infrastructure and as such the country is blazing a trail for streaming  
in the region’s music industry with revenues up by 38%

STATS 

f 
Population   17.9m*
d 
GDP (purchasing power parity)   

 $452.1bn* 
GDP per capita (PPP)  $24,600* 
GDP real growth rate  1.5%*
h 
Internet users  15.0m** 
Percent of population  82%** 
Broadband subscriptions  3.1m*
i 
Mobile phone subscriptions  23.0m 
Sources: CIA World Factbook / Internet World Stats 

* Estimates as of 2017   /   ** as of 2019

CHILE

With the most advanced 
telecommunications 
infrastructure in South 
America and the second-

highest broadband speeds, it is perhaps 
no surprise that Chile is fast becoming a 
hotbed for the digital music industry.

Local sources tell music:)ally that Chile 
saw recorded music income grow 16.3% in 
2018, its fifth straight year of double-digit 
growth, with a familiar pattern of falling 
revenue across downloads and physical 
formats being more than made up for by 
soaring growth in streaming. Streaming 
revenues increased by 38%, representing 

more than two-thirds of the total market.
Francisco Nieto, MD of IFPI Chile, says 

that the strength of Chile’s infrastructure 
has been significant for the growth of 
the digital music business “because this 
strength enables competition between 
telephone companies, which makes 
smartphones more accessible to the entire 
population”.

Finding accurate figures for smartphone 
penetration in Chile can be difficult. 
Newzoo’s Global Mobile Market Report 
of April 2017 put the figure at 56%, the 
highest in Latin America, while Statista 
put the 2017 figure at 74%, rising to 77% by 

Spotify has a dedicated  
team that regularly goes  
to the Chilean market to  
provide the best possible 

experience for users  
and creators...” 

– Mia Nygreen, Spotify
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Nygren explains that Chile “has been a 
key market for us in Latin America” since 
launch. “We have teams dedicated to this 
market that have worked on initiatives, 
including a partnership with [telco] Entel, 
local marketing campaigns and workshops 
for the Chilean music industry,” she says.

Victor Schlesinger, CEO of 
Tierradefuego, and Dominique De 
Solminihac, country manager Chile at 
Tierradefuego, tell music:)ally (in a joint 
statement) that in June 2019 Spotify 
alone had more than 3m users in the 
country. “We can’t be certain about 
how high the number can go, but there 

is definitely a big market waiting to be 
captured,” they add. 

DSPs, they say, “should focus now on 
strategies directed to increase the average 
revenue per user, which is still very low 
compared to more developed markets”, 
while “there is still work that needs to 
be done in order to increase the use of 
streaming platforms outside of Santiago”.

Western music executives who 
do decide to explore Chile will find a 
recognisable landscape. Chile is one 
of the leading Latin American nations 
in competitiveness, income per capita, 
globalisation, economic freedom and low 
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perception of corruption, according to the 
UN, while its digital make up has a familiar 
feel. The country had 15.04m internet users 
in January 2019, according to Internet 
World Stats, with 14m active social media 
users. Facebook has 13m users in Chile 
while there are 7.3m on Instagram, 4.8m on 
LinkedIn and 1.5m on Twitter. 

Nieto says that the leading digital 
music services in Chile are Spotify, Apple 
Music, Deezer, YouTube Music and Google 
Play. YouTube is the second most popular 
website overall in Chile (after Google), while 
Netflix.com is 13th. “Música” (music) was 
the number one search term on YouTube 

in Chile, with “canciones” (songs) second, 
“Bad Bunny” fourth and “reggaeton” fifth.

Schlesinger and De Solminihac say there 
are “very optimistic” for the future of the 
digital music business in Chile, pointing 
to “high penetration of smartphones and 
credit cards as well as more investment 
from the private and public sectors”, which 
they say is allowing for “faster and solid 
growth of the independent industry”.

“Things are definitely looking great 
in the digital music business,” they 
add. “We’ve seen a huge growth in the 
local entrepreneurial and innovation 
ecosystem which has led to better financing 
opportunities from the private and public 
sector. We are better prepared to keep 
growing and build better synergies between 
the independent sector and major labels 
now that they have decided to re-enter the 
market and create win-win situations for 
them and for the creative community.” :)

Source: IFPI


