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service in May 2017, making Russia one of the 
few countries to have cracked the crossover 
between social and streaming. “VKontakte is 
enormously developed,” says Philippov. “The 
social activity around each and every song 
is enormous. That is why consumption is so 
high. People are listening to music along with 
their socials.”

Philippov says that there were 12m people 
in Russia who had subscribed to an audio 

streaming service in 2018, up from 4m in 2017. 
“That is a very significant jump,” he explains. 
“And it continues quarter by quarter.” Perhaps 
optimistically, he says that the “very top” 
number for streaming subscribers in Russia 
could be 86m, which would leave a huge 
amount of room for growth.

The popularity of vKontakte also means 
that Russian social media use looks very 
different to Western markets. According 
to Russian Search Marketing, around 49% 
of the Russian population (or 70m people) 
are active social media users, slightly lower 
than you might find in Western Europe or 
the Americas but significantly higher than in 
Asia and Africa.

The real difference, however, comes in the 
platforms they use. Russian Search Marketing 
says that 83% of internet users in Russia use 
vKontakte and 55% OdnoKlassnik, a social 
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A significant 8m jump in users of streaming services in Russia in a single 
year illustrates how those platforms are engaging music consumers, while  
on social media, vKontakte’s vast popularity is helping to fuel the growth

STATS 

f 
Population   142.1m*
d 
GDP (purchasing power parity)   

                                    $4.016tn* 
GDP real growth rate  1.5%* 
GDP per capita (PPP)  $27,900*
h 
Internet users  108.8m
c 
Broadband connections  30.9m 
Broadband subscriptions  
per 100 inhabitants  22

i 
Total mobile phone 
subscriptions  227.3m 

Sources: CIA World Factbook / *2017/18 estimates

RUSSIA

After years in the wilderness, dogged 
by piracy and scarred by plunging 
sales, the digital music industry in 
Russia is on a steep upward curve 

– with plenty of room for further growth. 
Local sources tell music:)ally that recorded 
music income in Russia saw double-digit 
increases in 2015, 2016, 2017 and 2018, taking 
it to a value of $98.4m last year as streaming 
consumption has expanded rapidly.

Vladimir Philippov, CEO of online global 
rights database Heaven11, says, “Russia is all 
or nothing. And I believe that streaming is all.” 
He explains that streaming users in Russia 
range from children listening to audiobooks 
to people in their 70s. “They are still listening 

– that generation who grew up with Led 
Zeppelin and The Rolling Stones,” he says. 
“Some of them are actively getting rid of their 
CD and vinyl collections. Streaming has no 
age limit.”

Streaming is being helped along in Russia 
by a combination of factors, starting with low 
price points. Premium music subscriptions 
cost between 150 and 170 roubles (roughly 
between $2.34 and $2.65), not a vast amount 
in a country where GDP per capita was 
$27,900 in 2017. (Although, of course, there is a 
vast disparity of wealth in Russia.)

Streaming in Russia also benefits from the 
vast popularity of vKontakte, the social media 
platform that launched its own streaming 

Streaming has played a massive 
part in the growth of local 

language hip-hop. Like we’ve 
seen in a number of countries, 
young people really embracing 
streaming services has allowed 
local hip-hop artists to rack up 

huge streaming numbers...” 
– Alexander Blinov, Warner
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media platform typically favoured by older 
users. Instagram, which is the fastest-growing 
social network in Russia, is used by 46% of 
internet users, compared to 39% for Facebook 
and 19% for Twitter.

Speaking at music:)ally and Music Biz’s 
NY:LON Connect conference in London 
in January this year, Konstantin Sidorkov, 
director of partnership marketing at 
vKontakte, said that hiring a Russian social 
media expert to run your artists’ social 
channels was the most important step 
towards securing a foothold in the Russian 
market, encouraging marketers to create 
special projects for Russian fans. He gave the 

example of Muse asking vKontakte users to 
vote on three songs they should include in 
their shows ahead of their 2018 Russian dates.

Warner Music Russia MD Alexander Blinov 
agrees with this strategy. “As vKontakte is 
the main social media network in the region, 
it is definitely important we have social media 
experts as part of our team,” he says. “We all 
know what an important part social media 
plays in telling an artist’s story – but great 
songs and great artists, that fans can connect 
with, is still the most important thing.”

At NY:LON Connect, Sidorkov explained 
how vKontakte had been vital in the rise of 
Russian hip-hop, which goes from strength 
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to streaming-powered strength, despite 
the disdain of traditional media. In the 
IFPI’s recent Music Listening report, 23% 
of Russians said that hip-hop/rap is their 
favourite genre, while rappers like Oxxxymiron 
have become huge stars.

Blinov says that Russian hip-hop is 
currently the most popular musical genre 
in Russia, thanks to streaming. “Streaming 
has played a massive part in the growth 
of local language hip-hop. Like we’ve seen 
in a number of countries, young people 
really embracing streaming services has 
allowed local hip-hop artists to rack up huge 
streaming numbers,” he explains.

That said, Blinov realises its export 
potential could be limited. “As it’s 
predominantly in Russian, it’ll be hard 
for a lot of these songs to break in other 
countries,” he says. 

“We could see Russian artists gain 
traction in a number of countries that 
speak Russian as their first or second 
language. Having said this, we have unique 
artists like Big Baby Tape who can produce 
English-language tracks and we will see 
more and more music created by Russian 
hip-hop artists especially targeted at 
international markets.”

All of which makes the – possibly 
imminent – launch of Spotify in Russia all 
the more interesting. music:)ally sources say 
that the streaming giant is set to launch 
in Russia in the first half of November – 
without a telco partner but possibly with 
integrated social features. (Spotify did not 
respond to requests for comment on this.) 
This would mark the next chapter in a long-
lasting tale between Spotify and Russia 
that saw the company plan a 2015 launch, 
mothball it, then subsequently revive its 
interest in the country.

In July 2019, an unverified screenshot 
posted by a Reddit user claimed that a 
Premium subscription to Spotify in Russia 
would cost 150 roubles per month, roughly 
the same as vKontakte Music and slightly 
cheaper than Apple Music or Yandex. All 
the same, Philippov isn’t convinced that 
Spotify will be able to grab a space in the 
Russian market. 

“There is still headspace for them, but 
it all depends on how quick they are,” he 
says. “Russians are either very quick or 
they do nothing.”  :)

Source: IFPI


