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music consumption in the UK now takes 
place through streaming,” Taylor explains. 
“Streaming firmly occupies the mainstream 
and, as new consumers come into the 
market, it’s the format that most are likely to 
adopt. With the growing popularity of smart 
speakers – which estimates suggest have 
passed 40% household penetration – it is 
also apparent that streaming is broadening 
its appeal among the older demographic, 

who are becoming increasingly familiar and 
comfortable with the concept of it.”

Kim Bayley, CEO of the UK’s 
Entertainment Retailers’ Association (ERA), 
says that the UK’s streaming market could 
still grow considerably. 

“Subscription streaming is nowhere near 
its peak, but that’s if – and it may be a big 
if – we can achieve the segmentation we 
routinely see in physical retailing, with very 
specific offers targeting different types of 
music fan,” she says. 

“Certainly the report we commissioned 
from consultants OC&C last year attracted  
a lot of attention and their view is that if  
more innovation can be licensed, we could 
see a market 50% bigger than it would 
otherwise be.”

Taylor points out that growth in streaming 
consumption in the UK is occurring in all age 
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The BPI and ERA remain positive about the outlook for the 
UK’s recorded music industry, despite COVID-19 and Brexit 
representing extremely tough challenges for the business

STATS 

f 
Population   65.8m

d 
GDP (purchasing power parity)   

                                    $2.925tn 
GDP per capita (PPP)  $44,300

h 
Internet users  61.1m 
Per cent of population  94.8%

c 
Broadband connections  26.6m 
Broadband - subscriptions  
per 100 inhabitants  41

i 
Mobile phone subscriptions  79.5m 
Sources: CIA World Factbook
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W
hile the UK was one of 
the first countries to get 
Spotify, Britain is rarely 
considered to be at the 

forefront of the digital music industry when 
compared to Sweden, South Korea et al. 

Perhaps, though, it should be. Recent 
figures from consultancy firm Midia Research 
revealed that by mid-2019 there were 19.6m 
music subscribers in the UK, a number that 
equates to around 17m subscriptions in a 
country of 65.8m people.

The number puts the UK among the global 
markets with the highest percentage of 
music subscribers. The US, with a population 
of 333m, had 60.4m paid subscriptions in 

2019 (admittedly, not including “limited-
tier” services like Amazon Prime and 
Pandora Plus), while Sweden is thought to 
have somewhere between 2.3m and 3m 
music subscribers in a country of 10.2m 
people. Germany, in contrast, has 11m music 
subscribers among its population of 80.2m.

Another encouraging fact for the UK’s 
recorded music business is that the number 
of subscribers appears to have shot up over 
the last year, when BPI CEO Geoff Taylor 
told Music Ally that there were around 
14m people in the UK with access to music 
subscription services.

“According to figures for 2019 put out 
by the BPI in January, three-quarters of 

Streaming firmly occupies 
the mainstream and, as new 

consumers come into the 
market, it’s the format that most 

are likely to adopt...” 
– Geoff Taylor, BPI
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groups. “It has risen by 6% to just over a third 
[35%] among those aged between 55 and  
64, and is up by slightly more – 8% – among 
those aged 45 to 54, where the figure has 
risen to 45%,” he says. “So we are seeing a 
positive trend among older groups, perhaps 
boosted by increasing smart speaker 
penetration.”

Recorded music revenue in the UK is also 
performing well. Record labels’ trade income 
grew 7.3% in 2019 to £1.07bn ($1.33bn), the 
country’s fourth consecutive year of growth, 
with streaming revenue up 21.8% to £628.9m 
($779.4m). 

The BPI said that subscription represents 
90.4% of streaming revenues generated at 
£568.8m ($704.9m), with ad-supported audio 
streaming adding £24.8m ($30.7m) and video 
streaming bringing in £35.3m ($43.7m).

These figures show the UK market 
to be in its strongest position for years. 
The BPI reported that annual trade 
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UK record label revenues 2010-19
(£ 000s)
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income in the UK in 2019 was its highest 
since 2006, when the combined total was 
£1,166.2m (although we must, of course, 
consider inflation here), while ERA compared 
total consumer expenditure on music in 2010 
(£1.18bn) to that of 2019 (£1.41bn, a 19.1% 
increase).

Looking back over the past decade, Bayley 
says, “We now have a sector which is both 
more diverse and – subject, of course, to the 
vagaries of coronavirus – more resilient than 
it was in 2010.” 

She adds, “Digital services and retailers 
have proven their value in engaging  
the consumer and there is now a far  
greater recognition that, while great content 
is necessary for a successful entertainment 
business, it is not sufficient by itself,” 
she adds. “For real success, the whole 
sector also requires the innovation and 
entrepreneurialism of a successful  
retail sector.”

For all this, the British music industry faces 
particular challenges in 2020. The impact of 
coronavirus is likely to be extremely harsh 
on the country’s already struggling physical 
record stores, with physical music making up 
20.2% of trade income in 2019 at £215.8m 
($267.5m). 

“Then there’s Brexit, the great unknown, 
with the current transition period between 
the UK and the EU set to end on 31st 
December 2020 with little sign of a deal in 
the offing (although that could be extended in 
light of the impact of the coronavirus crisis).

Yet Bailey remains ebullient. “I feel 
incredibly positive about the ability of music 
to engage and inspire people,” she says.  
“And after years of consistent innovation  
by digital services and retailers, I think we 
can all feel confident of the ability of ERA’s 
members to respond to music fans’ desire  
for music.”

Taylor shares her positivity. “Despite the 
damaging effects of COVID-19 on the music 
community and the wider economy, I am 
hopeful about our future,” he says. “Partly 
because I am naturally always optimistic 
about music, which plays such a central part 
in British lives whatever the circumstances, 
but also because up to the outbreak of the 
virus we found ourselves in a pretty healthy 
position. UK label trade income of £1.1bn in 
2019 reached a 13-year high. 

That was admittedly still down by a 
fifth on the post-millennial peak of 2001, 
but represented four years of consecutive 
revenue growth [up 7.3% in 2019] and a 
continuing upward trajectory. 

Of course, it’s likely that COVID-19 will 
apply the brakes to this rate of growth, at 
least until things get back to normal.”  :)

Source: BPI

We now have a sector  
which is both more  

diverse and – subject,  
of course, to the vagaries  

of coronavirus – more  
resilient than it was  

in 2010...” 
– Kim Bayley, ERA


