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countries like France and Italy. “Immediately 
after the initial lockdown, we saw a drop 
in streaming,” she explains. “But by the end 
of March, streams began to stabilise and 
engagement levels started rising again.”

Indeed, the main difference that Deezer 
has seen in streaming during the lockdown 
comes in what people are listening to rather 
than how much they are listening, with a drop 
in urban music and a spike in pop, Vallenato 

(Colombian folk music) and playlist listening. 
“One reason could be that people are not 

going out or partying,” says Jourdan. “Right 
now, they’re home and spending time with 
family in multigenerational households. The 
choice in music seems to reflect this.”

That digital music is so strong in Colombia 
is largely due to the country’s excellent 
digital framework. “We’re seeing digital 
infrastructure and access to digital services 
improve and become more widely available,” 
says Jourdan. “At the same time, more and 
more people can access modern payment 
options. That, together with the rich local 
music culture and the amazing artists 
Colombia produces, is all helping digital 
listening grow.”

Much of this is down to the Vive Digital 
Colombia initiative, which was put in 
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Colombia’s music industry has gone from strength to digital 
strength, giving some hope that it may come out of the global 
pandemic in relatively healthy shape.

STATS 

f 
Population   49.1m

d 
GDP (purchasing power parity)   

                                    $711.6bn 
GDP per capita (PPP)  $14,400

h 
Internet users - home  6.9m 
Internet users - mobile  30.9m

c 
Broadband connections  6.7m 
Broadband - subscriptions  
per 100 inhabitants  14

i 
Mobile phone subscriptions  64.5m 
Sources: CIA World Factbook,  
Colombian Ministry of Telecommunications (Mintic)

COLOMBIA

W
hile it is extremely difficult 
to predict how any music 
market will emerge from  
the global pandemic, 

Colombia’s music industry does, at the very 
least, seem well placed to minimise the 
impact of COVID-19.

The country’s recorded music business 
has been growing strongly over the past five 
years, culminating in a 14.8% rise in 2019, 
according to local sources. Meanwhile, 
the strength of music streaming, which 
represented over 95% of all sales in 2019, 
should help to insulate it from the expected 
global collapse in physical music sales. 

Physical music brought in just 

$0.3m in 2018 in the country, a number that 
has been dropping steadily and would almost 
certainly have fallen again in 2020, whatever 
the circumstances.

Deborah Jourdan, head of North & Central 
America at Deezer, says that Colombian 
artists face “the same tough reality as 
everyone else” in the face of coronavirus. 

“The country has been under lockdown 
to battle the pandemic, just like most other 
places,” she says. “Live music is as important 
in Colombia as everywhere else and this is a 
tough time for many artists.”

Jourdan says that Colombia has 
experienced a similar pattern in music 
streaming consumption during lockdown as in 

Immediately after the initial 
lockdown, we saw a drop in 
streaming. But by the end 

of March, streams began to 
stabilise and engagement levels 

started rising again...” 
– Deborah Jourdan, Deezer
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place by the Colombian government in 
2010, quadrupling the country’s internet 
connections over just four years, before 
moving its focus to boosting mobile 
connectivity. As a result, Colombia is one of 
the most advanced smartphone markets in 
Latin America. According to Statista, in 2018, 
more than 72% percent of Colombians over 
the age of five owned a smartphone in the 
country, up from 63.5% in 2016.

In the same year, Statista found that 
nearly 69% of people surveyed in Colombia 
said they used the internet every day, while 
the 2019 Affordability Report from the 
Alliance For Affordable Internet ranked 
Colombia second in its Affordability Drivers 
Index, which assesses how well a country’s 
policy, regulatory and overall supply side 
environment is positioned to create more 
affordable broadband.

Be that as it may, the smartphone rules 
in Colombia. Global Web Index reported 
in 2018 that 64% of Colombians surveyed 
said the smartphone was their “top device”, 
leaving desktop PC trailing behind with 22%. 
Unsurprisingly, age played a large role in 
this: 75% of 16-24-year-olds choose mobile 
as their top device, compared to 30% of 
55-64-year-olds.

Mobile data, however, is relatively 
expensive: one GB of data costs around 
$6.50, according to the DW Akademie, in a 
country where the minimum wage is about 
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$260 per month. Most network 
operators allow people in Colombia 
to use WhatsApp and Facebook 
for free, which accounts for their 
vast popularity. Global Web Index 
said that, in August 2018, 92% of 
Colombians surveyed said they 
visited Facebook, while 89% used 
WhatsApp.

The other good news for the 
Colombian music industry over the 
past few years has been 
the remarkable 
success of J Balvin, 
a singer from 
Medellin 
whose 
global rise 
has been 
meteoric, 

topping Spotify’s list 
of most-streamed 
artists since 2018.

Jourdan says that Balvin “pretty much 
finished the work Shakira and Carlos Vives 
started in terms of putting Colombian music 
and artists on the world map”. 

She adds, “The world is not just listening to 
reggaeton and urban pop, but also Colombian 
electronic music [e.g. the Guaracha 
phenomenon, with artists like Fumaratto], 
Latin pop acts like Karol G, Maluma and 
Camilo and alternative music acts like 
Monsieur Periné and Diamante Eléctrico.”

Intriguingly, Jourdan believes that Balvin 
has also influenced the ways in which 
Colombian artists now monetise their 
popularity. “His global campaign with the 
fashion brand Guess demonstrated new ways 
for artists to promote their music and make 
money,” she says. 

“These large partnerships are now  
starting to become part of every artist’s 
marketing strategy. We see this in the case 
of Karol G, ChocQuibTown, Greeicy and 
Mike Bahía too, as they’ve also been utilising 
this model to generate additional income 
and leverage their marketability in a global 
economy.”

Obviously, there can be little certainty for 
the Colombian music industry in the present 
circumstances. And yet Jourdan remains 

quietly optimistic. 
“We believe that the 

Colombian music industry 
will continue to grow,” 

she says. “We’ve seen 
healthy user growth in 
the country, thanks to 
our focus on featuring 

local Colombian artists and 
content to help our listeners 

discover music they love.”  :)

COLOMBIA’S MOST STREAMED TRACKS

1 J BALVIN - Rojo

2 FEID & JUSTIN QUILES - Porfa

3 CAMILO - Favorito

4 J BALVIN - Amarillo

5 BAD BUNNY, NENGO FLOW & RANDY - Safaera

6 BAD BUNNY - Yo Perreo Sola

7 J BALVIN - Morado

8 RAUW ALEJANDRO - Tattoo

9 KAROL G & NICKI MINAJ - Tusa

10 J BALVIN - Azul                         Source: Promusica Colombia

FUMARATTO

J BALVIN


