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MARKET PROFILE

MEXICO LOOKS SET TO KEEP ITS PLACE 
as the current digital music industry darling 
after recording yet another set of extremely 
strong annual results. In 2019, the Mexican 
recorded music industry grew 17.1%, 
according to industry body Amprofon, to  
a total of $180.8m. Of that, 86.2% came  
from streaming.

Tomás Rodríguez, MD of Warner Music 
Mexico, says the result was down to four 
underlying factors. “First, we saw internet 
penetration and usage increase strongly,”  
he explains. 

“Second, we saw more people accessing 
services such as YouTube on their 
smartphones and we’re seeing more brands 

advertising on those platforms, which is 
driving revenue, although the per-rate view is 
currently comparatively low. Third, Amazon 
Music came into the market and helped bring 
a new, older demographic into streaming. 
Finally, the decline in availability of physical 
formats –which now only make up about 6% 
of the market – has helped push more music 
fans towards digital services.” 

The result comes amid a period of growth 
for the music industry in Latin America. In 
the IFPI’s 2020 Global Music Report, Latin 
America was once again the world’s fastest-
growing region in terms of recorded music 
income, which was up 18.9% in 2019. The 
region also accounted for the highest digital 
growth rate globally, at 24.6%.

Population... 128.6m

GDP (purchasing power parity)... $2.463tn 

GDP per capita (PPP)...  $19,900 

Internet users... 92.9m 

Per cent of population... 59.5% 

Broadband connections... 18.4m 

Broadband - subscriptions per 100 inhabitants...  15 

Mobile phone subscriptions...  79.6m 

Sources: Statista

Mexico: statistics Even so, Mexico’s continued growth is 
impressive in both influence and numbers. 
In November 2018, Spotify called Mexico 
City “the World’s Music-Streaming Mecca”, 
with the company’s largest listener base 
worldwide. “We named Mexico City the 
Streaming Mecca of the world back in 2018, 
because it was the city with most streams 
for Spotify,” says Mia Nygren, MD for Spotify 
Latin America. “We confirmed this at the end 
for 2019 and that is one of the reasons why 
we held our first Spotify Awards in Mexico 
City on 5th March.” 

Meanwhile, Deezer recently announced a 
deal with broadcaster TV Azteca that will 
see the latter promote the former across its 
television networks in Mexico. Announcing 
the deal, Deezer CEO Hans-Holger Albrech 
called Mexico “one of the fastest-growing 
music markets in the world”.

Rodríguez says that there are “around  
20m people” signed up to music streaming 
services in Mexico. “That number is roughly 
evenly split between paying subscribers and 
those using advertising-supported tiers,” he 
adds. “The direction of travel is extremely 
positive. We expect to see more people who 
currently don’t stream become ad-supported 
users and more ad-supported users then 
upgrade to premium.”

Amprofon, meanwhile, claims that paid 
streaming made up 75% of total streaming 
revenue in Mexico in 2019, compared to just 
16% for video streaming and 9% for ad-
supported. Paid streaming is also the fastest-
growing type of music streaming in Mexico, 
with revenue up 34.4% in 2019, compared to 
8.3% for video streaming. 

Nygren tells Music Ally that Latin 
America’s share of Spotify’s total users 
continues to grow. “Now, Latin America 

Tomás Rodríguez, 

Warner Music 
Mexico

The direction of travel 
is extremely positive. 
We expect to see more 
people who currently 
don’t stream become 
ad-supported users 
and more ad-supported 
users then upgrade to 
premium...

❱

In a fast-growing region for recorded music 
income, Mexico has continued to shine, its 

impressive annual results showing continued 
growth and impressive numbers.
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represents 22% of our MAUs and 21% of 
subscribers, as of or last quarterly report  
[on 31st March],” she says. “We are the  
largest driver of revenue for the recorded 
music industry in Mexico. Over 60% of all 
Mexican label revenue came directly from 
Spotify, based on IFPI reported revenue  
from 2019.”

As for why streaming is growing so quickly 
in Mexico, Nygren points to her company’s 
history of innovation – Mexico was one of the 
first five markets where Spotify launched its 
Premium Duo plan for couples – as well as 
Mexico’s youthful population, with around 

43% of the country aged under 25, according 
to the CIA World Factbook. There is also the 
country’s fierce appetite for music. In the 
IFPI’s 2019 Music Listening Survey, Mexico 
was the country with the highest weekly 
music listening time among the 20 countries 
surveyed.

The growth of mobile access in Mexico has 
also helped. In the IFPI’s Listening Survey, 
95% of the consumers polled in Mexico had 
used their smartphone to listen to music over 
the previous three months, while Statista said 
that there were 79.6m smartphone users in 
Mexico in 2019.

MARKET PROFILE Mexico continued...

“We see plenty of room 
to grow as more people 
gain access to mobile 
networks,” says Nygren. 
“In Mexico mobile 
data consumption has 
increased sixfold in the 
last three years. In the first 
quarter of 2019, there was 
almost a 100% increase of 
mobile data usage. 

„We are hopeful that the 
goal to increase broadband 
access to 87% of Mexico’s 
population by 2024 opens 
an opportunity to reach 
more people. And as 
5G is rolled out in Latin 
America, the experience of 
streaming will continue to 
improve for users.”

Obviously, the global 
pandemic makes the 

future difficult to predict for Mexico. Until 
May 2020, the country was looking at double-
digit growth across the recorded music 
industry; streaming volume then fell slightly 
at the start of lockdown, as we have seen 
in many global markets, but Rodríguez says 
levels have since returned to what they were. 
“People have adjusted to the new normal  
and are now looking for some entertainment,” 
he says.

Both he and Nygren, then, remain positive for 
the future. “We still see incredible potential 
for growth in Mexico as a market, given the 
country’s young population and increasing 

mobile access to digital services,” Nygren 
says. “We have come really far, but there is a 
lot of room to grow.”

Rodríguez adds, “I’m extremely confident that 
the recorded music business in Mexico will 
grow over the next couple of years, despite 
the disruption caused by Covid-19. The 
fundamental state of our business is strong. 

“Our artists are continuing to record and 
release amazing music. Many fans have 
actually upgraded their devices during 
lockdown as they work at home. 

“We’ve adapted to working remotely  
while still delivering creatively. So I believe 
the next few years will actually be positive 
and exciting for the recording business here 
in Mexico.”
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Average weekly music listening 
time by format 2019
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