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AFTER YEARS OF GROWTH, the Australian 
recorded music market looks set to level off 
in 2020 as a result of Covid-19. Australian 
recorded music association ARIA announced 
in April 2020 that wholesale figures for the 
country’s recorded music business were up 
for the fifth straight year in 2019, up 5.5% to 
AUD $555m ($394m).

Streaming made up more than 18% of the 
Australian music market in 2019, up 18% 
year-on-year, with the biggest increases  
coming from people over 35. 

ARIA made a comparison with 2010, when 
the Australian recorded music industry was 
worth AUD $384m ($272.6m), with physical 
sales representing 73% of the market. 

Back in April, however, the influence of the 
pandemic was already becoming clear. ARIA 
CEO Dan Rosen tells Music Ally that pre-
Covid the industry was on track to continue 
its increasing revenues from streaming with 
slight fall in physical sales. In announcing the 
results, however, Rosen warned that 2020 
would “be a year like no other due to the 
impact of Covid-19”.  

And so it has proved. In October 2020, 
Australasian collecting society APRA AMCOS 
released its Year In Review 2019 - 20, which 
covers the Australian financial year of July 
1 2019 to June 30 2020. It revealed that 
its Group Revenue for the year was AUS 
$474.5m ($336.9m), up 0.6% on 2019 -19 
but down AUD $14.4m ($10.2m) on the 

Population... 25.5m 

GDP (purchasing power parity)... $1.248 trillion 

GDP per capita (PPP)...  $50,400 

Internet users - total... 22.3m 

Broadband connections... 7.6m 

Broadband - subscriptions per 100 inhabitants...  31 

Mobile phone subscriptions...  28.3m

Smartphone users... 20.3m  

Sources: CIA World Factbook / Statista / Data Reporal

Australia: statistics budgeted figure of AUD $488.9m ($347.1m). 
For Australia alone, APRA AMCOS said that 
Group Revenue for the 2019 - 20 financial 
year was AUD $419.4m ($297.8m), up from 
AUD $ 417.4m ($296.3m) from 2018-19.

Public performance income was - as you 
might expect - down sharply in the APRA 
AMCOS results, while revenue from 
digital sources (audio streaming, video-on-
demand, UGC / social media) was up 17.4%. 
International income was also up, thanks to 
the success of Australian acts such as Tame 
Impala, Sia and Tones And I.

“When Covid hit globally in March this year, 
we predicted a potential drop in revenue 
of AUD $20m-$30m [about $14m to 
$21m), given all live music events ceased 
overnight and the dramatic flow-on impacts 
to advertising and consumer spend and 
the closure of small businesses,” says APRA 
AMCOS chief executive Dean Ormston. 
“However, our digital business held up well 
and international revenue reached an all-time 
high of AUD $54.4m ($38.6m).” 

The digital side of the 
music business is more 
important than ever. 
Covid has pushed up 
digital consumption 
in all areas of our lives 
and we have to make 
sure music continues 
to play a big part 
in gaining people’s 
attention...” 

❱

Digital business has held up well and 
international revenue reached an all-time  

high in Australia despite inevitable levelling  
off as a result of Covid-19

Australia

Dan Rosen,  
ARIA

DEAN ORMSTON
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Ormston says that most of this revenue has 
come from “our booming multi-territory 
digital licensing and processing hub in Asia 
Pacific and beyond”, with key partners 
including Universal Music Publishing, Swedish 
society STIM, Concord and “a range of other 
well-known music publishing names”.

Locally, he says that subscriber growth has 
continued this year “although not as the same 
levels as previously as the market matures” 
adding that Australian and New Zealand 
customers are “ahead of the curve” as strong 
early adopters of streaming platforms. 

There are now around 6.65m people who 
subscribe to audio streaming services 
in Australia, up from about 6m in 2019, 

MARKET PROFILE Australia continued...
although Ormston says the impact of 
Covid-19 in this regard has not been as strong 
as in many other territories.

Rosen adds, “The digital side of the music 
business is more important than ever. Covid has 
pushed up digital consumption in all areas of our 
lives and we have to make sure music continues 
to play a big part in gaining people’s attention.”

In its results, APRA AMCOS warns that 
the full impact of the pandemic will not be 
reflected in its figures until full-year 2021, 
given the timing of international earnings. 
So when will things be back to normal? 
“Everyone globally wants to know the 
answer to that question!” says Ormston. 
“The live music sector will not recover until 
venues can re-open at capacity and state and 
international borders re-open. So it’s hard 
to imagine a full recovery, let alone growth, 
within a two year period.”

All the same, he remains optimistic about 
the future for Australia and New Zealand. 
“We need to maintain a clear vision on the 
opportunity of Australian / NZ music export 
- including both Australian / NZ artists, and 
Australian / NZ songwriters co-writing for 
international artists - it’s all about exporting 
the IP in the song!” he says.

“As an industry the opportunity is setting our 
sites on becoming a net exporter of music. And 
how do we make that happen? We continue 
reinforcing and advocating to governments that 
the contemporary music industry is an exciting, 
locally invested and globally facing industry and 
that it makes great cultural, social and economic 
sense for cross government portfolio policy and 
financial investment.”

❱

Revenue growth
(A$ millions)
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