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BRAZIL’S MUSIC INDUSTRY LOOKS SET to 
record another year of strong growth in 2020, 
despite the country being badly hit by Covid-19. 
The last three years have seen the Brazilian 
recorded music industry experience double-
digit growth overall, after income declined in 
2015 and 2016, as the country experienced 
an economic recession that was the worst in 
its history. In 2019, recorded music revenue in 
Brazil grew by 13.1% according to Pro-Música 
Brasil, with a 23% increase in streaming income 
more than enough to compensate for drops in 
other digital and physical income.

These rises have coincided with the Brazilian 
economy also returning to growth, growing 
1.3% in 2018 and 1.1% in 2019, according to 
the IMF. The impact of Covid - which has been 
responsible for almost 160,000 deaths in Brazil 
at time of writing - is likely to send the Brazilian 

economy tumbling back into recession, with 
the IMF predicting a 9.1% fall in 2020. But 
Paulo Rosa, president of Pro-Música Brasil, 
says that the Brazilian recorded music market 
is performing well in 2020, with a year-on-year 
increase in revenues in the region of 30% from 
January to September.

“Subscriptions and ad-supported income 
derived from interactive streaming of music in 
audio and video platforms have been the key 
factor to explain this good performance in the 
three first quarters of 2020,” he tells Music Ally.

At the same time, the Brazilian music industry 
- or at least the independent sector - remains 
very positive about its future , according to 
new research from the Brazilian Association 
of Independent Music (ABMI). The ABMI’s 
first Brazilian Independent Music Market 

Population... 211.7m 

GDP (purchasing power parity)... $3.248 trillion 

GDP per capita (PPP)...  $15,600 

Internet users - total... 141.6m 

Broadband connections... 31.2m 

Broadband - subscriptions per 100 inhabitants...  15 

Mobile phone subscriptions...  207m

Smartphone users... 141.5m  

Sources: CIA World Factbook / Statista

Brazil: statistics Survey, published in October 2020, found that 
89% of respondents are optimistic about the 
future, while distributors and aggregators had 
noticed “positive economic effects” due to the 
pandemic.

“Although this research is focused on 2019, 
the respondents were interviewed from 
May 2020 on, so the pandemic effects were 
already around for several months.” ABMI 
president Carlos Mills tells Music Ally. “This 
level of optimism was also a surprise for us but 
I guess that most labels are confident about 
the sustainability of the streaming model 
growth in the long term. Here in Brazil we are 
far away from market saturation in terms of 
subscriptions.”

Indeed, Mills views saturation level for music 
streaming in Brazil as around 70m subscribers - 
around one third of the total population. Given 
that Brazil ended 2019 with 11.8m subscribers 
to licensed music streaming services, that leaves 
massive room for growth.

Mia Nygren, managing director for Latin 
America at Spotify, says that streaming 
adoption has grown considerably over the past 
few years in Latin America, including Brazil, 
as access to devices and the internet grows  
“A recent study from Cetic.br (the Regional 
Centre for Studies on the Development of 
the Information Society in Brazil), shows that 
three out of four people living in Brazil can 
now access the internet. Music streaming 
has continued to be the engine of growth as 
Brazilians are adopting it as their preferred way 
to consume music,” Nygren explains.

“We see this on IFPI reported revenues from 
2019, which says that LatAm continues to post 
the fastest growth rates in the world (+18.9% 
y/y). It also states that Latin America was the 
region with the highest proportion of revenues 
generated by streaming worldwide.”

The pandemic effects 
were around for several 
months... so this level 
of optimism was a 
surprise for us but 
I guess most labels 
are confident about 
the sustainability of 
the streaming model 
growth in the long 
term...” 

❱

Brazil’s digital music industry has made up for 
a slow start with years of growth, a trend that 

should continue into 2021 and beyond

Brazil

Carlos Mills,
ABMI
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Marcos Swarovsky, South America Director of 
Deezer, says that 2019 “was a turning point 
for music streaming in Brazil”. “The recent IFPI 
report clearly showed how digital music and 
paid streaming continued to grow healthily in 
Brazil and across Latin America,” he adds. “Paid 
streaming accounted for almost three quarters 
of recorded music revenues in the region and 
it is expected to continue growing this year. 
Overall, Brazilians became more aware of 
the benefits of music streaming services, and 
started adopting and using it more.”

As for the positive economic effects of the 
pandemic that the AMBI’s survey identified, 
Mills says that Covid had an impact on the 
listening habits of the local audience, especially 
in the first few months, but not on the general 
growth of the subscription model, which meant 
that overall revenue kept growing.

“Besides that there was an increment in the 
number of songs uploaded daily through 
the distributors / aggregators,” he adds. “We 
heard from our members a growth of up to 
30% in terms of daily uploads. New and first 
time collaborations between artists has also 
increased a lot during this period, generating 
lots of interesting new content.”

Nygren explains that ecommerce has also 
grown in Brazil during the pandemic, which 
should provide a boost for the digital music 
industry in a country where, until recently, 
credit card use as limited. 

“Ecommerce has grown considerably since 
Covid-19 hit in Brazil,” Nygren explains. 
“According to ABComm (the Brazilian 
Association of ecommerce), ecommerce and 
online retail has grown 55% year over year 
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in the first five months of 2020 in Brazil - 
and this is particularly due to the pandemic. 
Based on what we have been able to observe 
within Spotify, we have seen significant 
growth in card usage in the prepaid space.”

Swarovsky agrees. “Consumers have 
definitely gotten more used to online 
transactions this year,” he says. “Ecommerce 
players have stated that the development 
they saw this year is equivalent to what they 
expected in the next three years. On our 
side, we saw a very high number of people 
trying our premium offers via our special 
three months free (try & buy) promotions, 
where the user has to input a valid credit 
card number, which brought us growth of our 
paying subscriber base this year.”

In its Market Survey the ABMI reported that 
Amazon Music had passed Deezer in Brazil 
to become the second DSP in number of 
subscribers, behind Spotify, which has 61% 
of total subscribers and contributed 45% 
of all Brazilian recorded music revenues in 
2019. Spotify Lite, which launched in Brazil 
in July 2019, is also said to have contributed 
to the growth of streaming, thanks to its 
economic use of data.

“Latin America is one of the most relevant 
markets for Spotify Lite at a global level,” says 
Nygren. “Since its official launch in July 2019, 
we have found that our users in Brazil were 
the ones who streamed the most music using 
Lite, out of all the 37 markets in which the 
app is available. Brazil is followed by Mexico, 
India, Indonesia, and Argentina.”

Mills says there are several reasons for 
Amazon’s success. “The first one is that we 

do not have a very big Apple hardware user 
base in the country, relatively speaking, 
so Apple Music who usually is a strong 
contender in many markets, does not have 
the same performance in Brazil,” he says.

“Secondly, YouTube Music is not converting 
their huge YouTube base into subscribers as 
quickly as expected. And finally, the Amazon 
Prime business model, that offers many 
services under the same subscription, has 
helped them a lot. Amazon Prime has grown 
very rapidly in Brazil. But it is important to 
state that we only considered Amazon Prime 
subscribers that effectively use the music 
service. The users that do not use the music 
service were not included in our statistics.”

None of this, of course, should underplay 
the devastating effect of Covid-19 on Brazil. 
But, for the country’s music industry, at 
least, things are looking reasonably positive. 
“Although Covid-19 has heavily hit Brazil, 
we are confident that the recorded music 
industry at large has not been very affected 
as much as other industries. We see people 
continue to consume more and more music 
streaming,” Nygren concludes.

“Covid-19 has had other devastating 
consequences such as the lack of tours and 
live music events and we now see artists with 
the challenge of building audiences in a world 
without touring in which they now rely only 
on the internet. 

“On a positive note, we know that LatAm 
audiences are very engaged and connected 
on the internet, this is a great opportunity 
for innovation around fan and artist 
connections.”
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