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Population... 79.8m 

GDP (purchasing power parity)... $4.482 trillion 

GDP per capita (PPP)...  $53,919

Mobile/cell phone subscriptions... 103.1m  

Internet users - total... 72.7m 

Broadband connections... 34.2m 

Broadband - subscriptions per 100 people... 42 

Sources: CIA World Factbook / Statista

Germany : statistics

GERMANY’S RELATIVELY SLOW TRANSITION towards 
a streaming-led music market has been accelerated by the 
effects of the pandemic, with streaming booming and CD 
sales - for so long the cornerstone of the German music 
business - down sharply.

According to recorded music industry body BVMI, audio 
streaming revenue in Germany grew 24.6% in 2020 to 
€1.13bn, or 63.4% of total income. The most recent figures for 
the number of streaming subscribers in Germany come from 
March 2020, when they numbered 11m, up 2m from 2019, 
but BVMI CEO Dr Florian Drücke says there is still room for 
growth, with greatest potential among the older market.

Income from CDs, by contrast, fell 18% in 2020 and - while 
the CD remains the second biggest source of income for the 
German recorded music industry - its 21.6% share is now 
around one third of that of streaming.

The sharp decline in CD income compares to a 19.9% decline 
in 2018 and a 10.5% drop in 2019. Drücke says that the 
pandemic clearly affected CD sales but explains that he expects 
further decline in the future.

“The strongest effect [of the pandemic] is a further shift from 
brick-and-mortar retail to e-commerce,” he says. “In general of 
course the crisis has a devastating effect for the wider music 
economy, in the heart of it the artists and also our industry is hit.”

Germany’s music industry has held up well in the face of the 
pandemic, although some ill effects are yet to come in one of the 
world’s biggest music markets.

Slightly unexpectedly, as CD sales fell sharply, income from 
vinyl sales soared, up 24.7% in 2020 to make up 5.5% of the 
total market, with downloads taking up fourth place on 4.2% 
after a 24.8% decline.

Drücke says that the most likely explanation for this “seems 
to me that the haptic experience worked as an emotional 
compensation for the lack of live concerts, the desire to 
support artists in those hard times and also a number of 
compellingly attractive vinyl fan boxes”.

Overall, the German recorded music industry grew 9% last 
year to €1.79bn, beating the 8.2% increase in 2019. Drücke 
describes this as “very good news for now”. But his overall tone 
is more measured – Drücke says that fans have “nolens volens 
increasingly supplied themselves with music in the digital 
space” using a Latin term that essentially means “whether they 
like it or not”.

What’s more, he says that some of the effect of the pandemic 
on recorded music revenue has yet to be seen. “Besides the 
effects on physical sales and the challenges for production and 
releases, we have to bear in mind that some of the negative 
effects such as the lockdown will be seen with a delay,” he says. 
“This is because the licensing income e.g. for broadcasting in 
bars, clubs etc. is distributed by the collecting societies in the 
consequent year.”

The other lingering headache is the age-old problem of 
YouTube. “The increasing digital share of currently 71.5% [of 
the total German recorded music market] also necessarily 
means a significantly increasing urgency with regard to resilient 
framework conditions in the network,” he says. “Equally 
important for us is a better understanding of the digital playing 
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field that does not ignore the economic realities of our industry.

“The German implementation of the Copyright Directive must 
not be allowed to damage the delicate licensing architecture 
for music companies and artists - because the European 
compromise wants the opposite: creators and their partners 
should better participate in the revenues of user upload 
platforms like YouTube.”

Video streaming, he adds, is one of the most popular channels 
for music consumption in Germany but contributes less than 
4% of total revenue. “The most recent figures for Germany 
are from a long-term study on music consumption we are 
commissioning together with a number of other industry 
associations,” he says. “Among the free streaming offers, 
YouTube is the number two channel (41%) after Spotify (62%) 
for people to listen to music via free streaming offers - far 
ahead of other offers.” 

For all this, Drücke remains largely positive. He doesn’t want to 
comment on revenue figures for the first two months of 2021 
before BVMI publishes its half-yearly figures but concedes that 
they “don’t look bad”.

The strongest effect [of the 
pandemic] is a further shift 
from brick-and-mortar retail 
to e-commerce... Besides 
the effects on physical 
sales and the challenges for 
production and releases, we 
have to bear in mind that 
some of the negative effects 
such as the lockdown will be 
seen with a delay”

Dr Florian Drücke,
BVMI
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